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Abstract：In recent years, with the breaking of public universities’monopoly pattern and the formation of diversified
and multi -level running system of college, the increasingly intense competition on students, and social resources and
graduates will rise. Many colleges and universities in the process of its development are more or less in using marketing
theory and various marketing means to enhance the competitive ability. The author finally analyzes the present problems and
puts forward the suggestions. A complete marketing competitiveness evaluation system based on colleges and universities will
help the objective understanding of the marketing problems, improve the own competence, and better satisfy the demand of
target groups.
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的。若上一层次 A 包含 m 个因素 A1，A2，…，Am，
其层次总排序权值分别为 a1，a2，…，am，下一层次
B包含 n 个因素 B1，B2，…，Bn，它们对于因素 Aj的
层次单排序权值分别为 b1j，b2j，…，bnj（当 Bk 与 Aj
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b11 b12 … b1m
b21 b22 … b2m
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